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When the Wadsworth Atheneum Museum, one of the oldest and  most prestigious public art museums in the United States contacted fashion designer Daniela Vlad and asked her to participate in a special project celebrating the Kentucky Derby’s Run for the Roses they must have known they had found the fashion designer they were looking for.
In the museum’s invitation only annual Fine Art & Flowers show, Daniela Vlad the creative director of “Daniela Vlad”, an “upscale design and couture sportswear line,” was asked to draw inspiration from one of the museum’s collection of artworks to inspire a floral fantasy in hat form. In addition to the task of creating a stunning interpretation and tribute to the floral masterpiece painting she was assigned, an interpretation whose end result needed to be “beautiful and clever, lending a deeper understanding of the artist’s vision”. 
[image: image1.jpg]



The hat Daniela Vlad designed needed to also catch the rich resonances of the high fashion event known as the Kentucky Derby (PRESS RELEASE BY WOMEN'S COMMITTEE OF THE WADSWORTH ATHENEUM MUSEUM OF ART). Here a little background on the Kentucky Derby is helpful.
Inaugurated in 1875, the intentionally European aristocratic flavored thoroughbred racing event know as the Kentucky Derby’s “Run for the Roses” is one of the oldest must be seen high‐fashion social events in the south. On the day of the Kentucky Derby, the key element of spectacular Derby day attire is the brilliant floral hats. By themselves, the hats provide one of the most visible symbols and taste of the elegance and flavor of Churchill Downs. So significant are these hats that the museum dedicated to the Kentucky Derby at Churchill Downs maintains a permanent exhibit of the best hats as well as holding an annual Derby Hat contest which is judged by a panel of judges and guests with the best and most creative being selected for the Kentucky Derby Museum’s Derby Hat Exhibit. While the silhouettes and fashion accessories (such as white gloves and parasol) have changed dramatically, each year and particular since the 1950s the high‐society women who ruled the fashion playground that is the Kentucky Derby’s Millionaire Row (exclusive sky terrace boxes), reserved seats and the more relaxed and playful track infield have needed to balance the honored traditions of elegant high‐fashion with the historical trend and pride in hats which were bigger, louder, more luxurious, more opulent, more spectacular and more expensive. In fact, it is perhaps fashion that most defines the history (then and now) of the Kentucky Derby: “Ask anyone what Derby is about outside of the city and they’ll answer one way‐‐‐ the HATS of course and the fashion too” (Kentucky Derby Museum: www.derbymuseum.org). If the point of this must‐attend fashion event is to be seen, then the more creative the hat the more seen you become. In sum: if the roses that blanket the winning thoroughbred are nearly 7‐1/2 feet long and some 45 pounds heavy, the larger, more elaborate hats worn by some of fabulous women in attendance are not far behind. …So much for the background of Daniela Vlad’s floral fantasy hat. 
The floral and Churchill Downs themed hat designed by Daniela Vlad was presented in an exclusive runway fashion show that took place in the posh but intimate setting of the Wadsworth Athenaeum Museum’s Avery Court.
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The Fashion Designer Daniela Vlad with a model wearing the Wadsworth Atheneum Museum “Run for the Roses Hat.”

Judging from the standing room only audience and the request by Debbie Wright of WFSB, a CBS media outlet, to re‐present and feature Daniela Vlad’s hat in a special event held at “Folly Farm” in Simsbury that has connections with the Kentucky Derby. 

“Ron's Run for the Roses” is a charitable event formed to promote public awareness and funding for the early detection and cure for pancreatic cancer. When asked if she will be sending the hat to the Kentucky Derby to worn and of course to be seen, Daniela Vlad, responded, “Not a bad idea, but I’ve promised to donate the hat as part of a larger charity fund raiser.” To this we say…bravo!

About Daniela Vlad


Daniela Vlad’s upcoming advertising campaign will tell the tale of a new woman inspired by powerful heroines such as Angelina Jolie’s “Lara Croft” who make their way in the world with a distinctively female type of strength that is attractive and dangerous, a femme fatale, strong but sexy, a Knight in the real world of industry moguls. Along with its stunning puff sleeved board room dress, Daniela Vlad’s new collection features skirts (that shape and flatter any body type),  solid and color blocked jackets: together the line of Daniela Vlad skirts and jackets combine to create silhouettes with small waistlines and broad shoulders. Daniela Vlad offers a much needed 18 hour look for the 21st century woman: a look that projects strength and professionalism during the day, and with an after-work change of accessories that emphasizes the strengths of feminine beauty and attraction.

About Wadsworth Atheneum Museum of Art

The Wadsworth Atheneum Museum of Art is located at 600 Main St. in Hartford, Connecticut. 
The Museum is open 
Wednesday to Friday, 11 a.m. to 5 p.m.

Saturday and Sunday, 10 a.m. to 5 p.m.
Please visit www.wadsworthatheneum.org for more information.

